
  

AVOIDING SPAM

These are a few tips to avoid receiving spam.
1) Do not publish staff e-mail addresses on your Web site.  One 
method that spammers use to collect e-mail addresses is to crawl 
the Internet and collect any e-mail addresses that are published 
on Web sites.  If you need to publish e-mail addresses on your 
Web site use generic addresses such as sales@yourdomain.com 
as they can be discarded and replaced once they receive too 
much spam.  You can use the mail setup tools on our system to 
forward these addresses to the appropriate individuals.

2) Setup your computer to automatically fi lter messages that 
the spam fi rewall identifi es as spam.  If you see lots of mail in 
your Inbox where the subject line begins with [BULK] you can 
set these up to be automatically fi ltered.  The steps to do this 
will vary based on your e-mail client.

3) Do not unsubscribe from spam that you receive.  Once you 
unsubscribe this lets spammers know that your e-mail address 
is active, making it more valuable to them.  If you receive bulk 
e-mail from a reputable company unsubscribing should be safe.  
If you do not know the sender, do not unsubscribe or reply.

4) Ensure that company e-mail addresses are used for business 
use only.    Continued on Page  5
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FALSE POSITIVES 

by Paul Botelho 
with assistance from Allysa Russell from  
Barracuda

Which would be more damaging to your business 
- a few spam messages that get through to your 
inbox, or one legitimate business e-mail getting 
blocked by your spam fi lter?

In a recent Wall Street Journal article a reporter 
named Lee Gomes took a look at his company’s 
spam fi ltering service by sorting through all of 
the e-mail messages sent directly to his spam 
folder.  He sorted them by hand into “real 
mail” and “actual spam”.  The results were 192 
messages tagged as spam, and of those, 46% 
were legitimate messages.  The freedom from 
spam had come at a stiff price - a high false 
positive rate.

This article supports Activant’s decision to use 
Barracuda.  The Barracuda Spam Firewall has 
one of the lowest false positive ratings (.01%) 
of all solutions available on the market today.  
It still maintains a very high spam block rate of 
95-99%.  

With spam volume increasing more each week, 
one of the biggest challenges of spam fi ltering is 
fi nding the false positives.

You should see the benefi ts of both a spam-
free inbox as well as feel confi dent that few 
legitimate messages are being blocked.

By Paul  Botelho

     WEB HOSTING



 

ACTIVANT WEB SITE CHANGE
Web Hosting Support Link

Have you visited the Activant web site lately?  Please visit:   http://www.activant.com

   

Select Web Hosting on the black menu bar located near the top-left side.

On the top right hand side 
of the page, you will notice: 
‘Customers Login’.  Select 
‘Activant Silk’ from the drop 
down box. 

TIP:  
SITE OR PAGE?

You will hear people 
speak of “my web 
page” when they   
usually mean “my 
Web site”.  

A Web site is made 
up of multiple web 
pages that are liked 
together to form a 
Web site. 
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 For more information on Web Hosting Tools See Page 3 -   SELF SERVICE TOOLS

You will be navigated to the 
Activant Silk Support Center 
to login with your user name 
and password.



 

SAGRO CRM
With SAGRO’s powerful CRM module you truly 
can manage all things relating to your customers 
from a single screen.  Select from a number of tabs 
to view detailed customer information, or create 
an unlimited number of user-defi nable fi elds to 
store all of the customized information you need. 
The strength of this module comes from it’s tight 
integration with the Activant Silk system, giving 
you access to information you would not have in 
a traditional CRM.

 

NEW FEATURE WITH SITE BUILDER

Within Site Builder under “File Navigator” you 
now have the ability to show how many times an 
image is in use on your Web site.  

A count of zero means that the image is not in use 
and can be deleted.  Activant recommends storing 
a backup copy if you plan to delete.

It is no longer time consuming and cumbersome 
to manage your Web site images.

TIP: 

CLARIFY YOUR MARKET POSITION

Do you customers clearly understand why your 
business is unique?  Do they understand why 
they need you?

The answers to these two questions determines 
if they will do (and continue to do) business with 
you.  Conversely, if your business is viewed as the 
same as your competitors, your product, services 
and pricing will be dictated by your competitors. 

Leverage your presence on the Web to address 
your uniqueness and draw more sales in.

SELF SERVICE TOOLS
           

Activant has a number of self service tools and 
documentation on our Activant Web site that you 
can take advantage of.  

To access these tools, please follow the steps below: 

1)  Visit www.activant.com 

2) Select “Activant Silk” from the customer’s login 
area on the top-right of the page. 

3) Click on “Web Hosting” at the top of the page

You will now see the Hosting Administration and 
Customer Support Site.

From here you can access the following:

Web Mail – Read your e-mail from anywhere you   
have a web browser.

Confi gure E-Mail – Setup new e-mail accounts, 
forwards, mailing lists and more. Online help on the 
use of our e-mail system is also available.

Web Site Statistics – If you would like to know how 
many visits your Web site gets , take a look here.

Site Builder - Add/Edit pages on your Web site if you 
are setup to use the Site Builder program.

Use of these tools does require an account and 
password which you would have been provided when 
your account was setup. If you do not have a record 
of your password, please log a support call to have 
yours reset.  

As an alternative, log your own support call via the 
Internet, simply log onto:   

 http://isupport.activant.com



TIP:  WEB SITE DESIGN 
It is very easy to create pages that frustrate 
your visitors even though that was not what you 
intended.  Frustrated and annoyed visitors are 
likley to click off your Web site without seeing 
what you really have to offer.

The most common mistakes are fairly easy to 
prevent or correct.  Listed below are a few.

Minimize Clicking

Put as few clicks as possibe between your visitor 
and your information.  This is a very important 
point as the more you force visitors to click 
around your site, the more likely they will 
abandon viewing your Web site.

Meaningul Information

Put meaningful information on each Web page.  
If a page doesn’t have at least 400 words, your 
should combine that page with another short 
page.

Limit Page Length

Don’t go too far the other way by putting too 
much information onto a page.  Limit a page to 
no more that 2 screenfuls of information.  For 
articles which are longer by nature should be no 
more than 6 to 7 screenfuls. 

Menu on Every Page

Include a menu on every page to provide visitors 
an easy way to get back to your Home page 
quickly.  Don’t force them to go to the Home 
page before they can go somewhere else.

WANT TO GET MORE OUT OF YOUR 
WEB SITE?

Offer customers the ability to look up their 
account information on-line or build an Online 
Store with our SAGRO eBusiness solution. It will 
work with your existing Web site and interface 
with your Activant Silk or Activant Dimensions 
Canada system to provide web-based access to 
your data.  SAGRO also allows your employees 
access to your system with appropriate security 
through the Web or wireless devices.

Go green with SAGRO!  By allowing your       
customers online easy access to information.  
For instance, you can eliminate printed copies 
of staements and save on postage by posting 
your statements and invoices online.

Book a demo today!  Contact Jeff Noble at 
800.538.8597 or Jeff.Noble@activant.com

TIP:  
WEB SITE 
DAZZLE

Your Web site should have a purpose and for 
most businesses that is to present and ‘sell’ 
the company to customers, both current and 
future.  If your Web site has too much dazzle, 
many customers won’t get to the valuable 
content.  Dazzle may work well for a lightning-
fast connection, but keep in mind there are 
still a vast number of your customers that do 
not have high-speed Internet access.  Have 
others test your site out and solicit feedback 
to ensure one can intuitively navigate through 
your Web site. 
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TIP:  BACKUPS

To secure against accidental deletions, malicious 
intrusions, hard drive failures and to protect your 
Web site information, backups are a must.

Activant maintains multiple backups and mirrored 
copies of your data that is hosted with us to ensure 
that it is always available to you and that our 
network runs smoothly.

In addition to our backups, we recommend that you 
maintain a local backup of your Web site as well. 
This will allow you to quickly restore your site or a 
Web page in case of an error or accidental deletion 
while updating your site.

AVOIDING SPAM
                                            Continued From Front Page 
5) Check the privacy policy when you submit your 
address to a Web site.  See if it allows the company 
to sell your e-mail address.  If possible, opt out of this 
provision or do not submit your e-mail address to this 
particular Web site.  

Additionally, a number of sites will provide the         
option to opt out of receiving e-mail from their 
“partners”; however you may have to                      
  uncheck a check-box in order for it to take effect.
6) Do not use a catchall account.  Activant’s                       
e-mail system provides you with the ability to setup 
a “catchall” account that will pick up any e-mail that 
is sent to an incorrect address.  In the past this was 
handy if people make a typo when sending you an     
e-mail, however this catchall account is now primar-
ily a source of spam.  Spammers will send    e-mail 
to  common names @yourdomain.com in order to 
guess valid addresses.  If you have a catchall setup 
any     address they try will appear valid increasing the 
amount of spam you get.  
The best option is to set the catchall to “bounced” 
as this will send a standard bounce message back to 
anyone who sends to an incorrect address. You can 
modify your catchall settings from Activant’s e-mail             
administration page on our Web site.

DID YOU KNOW?  

Activant offers unlimited e-mail addresses. If you 
are not already taking advantage of this offer, login 
to e-mail confi guration and setup an e-mail address 
for each of your employees. 

You can also create generic e-mail addresses such 
as sales@yourdomain.com and forward them to 
the appropriate individuals.

UPDATE CONTACT INFORMATION

E-Mail Addresses
Have you added or changed your e-mail address re-
cently?  Let us know so that we can keep you updated 
with news and important updates.  
Communication Preferences 
Let us know which person(s) to whom specifi c  com-
munication pieces should be directed.  List everyone 
at your company who should receive communications 
from Activant.
Send your information directly to your Activant Direct 
Account Manager or Paul.Botelho@Activant.com.

ATTENTION SITE BUILDER                                          
CUSTOMERS

We have added a custom HTML component type 
to Site Builder.  This new component allows you to 
enter your own HTML code giving you full control 
over that section of the page.

Are you not receiving Activant 
information by e-mail or Canada 
Post?  



SEARCH ENGINE OPTIMIZATION (SEO) 
Tweak Your Web Site for Better Results
You have a Web site already and now you need to “optimize” 
the site.  The objective of Search Engine Optimization is to 
rank very high in the search results, such as a Google search.  
Ranking high on Google means having your site appear on the 
fi rst page when a user on the Internet types a keyword relative 
to your business.

If you are 341 on the results when your customers or potential 
customers search for your products or services, there is a strong 
likelihood that they are never going to reach your Web site.  
Those near the top of the list - ideally on the fi rst page of 
search results - will see the visitor traffi c.

How do you get near the top of the list?

The goal of getting listed on the fi rst-page of the results is 
called search engine optimization, or SEO.  There are a few 
things that you can do to improve your placement.

Web Site Content - have you built a content-rich site?  Review 
content  routinely to ensure it is relevant and current.  Your 
Home page should be changing often with new information to 
keep it fresh.

Keywords - each Web page should have a focused topic.  Use 1 
to 2 relative keywords that are repeated throughout the page:  
page title, headlines, and body.  This helps with the content 
search.  Make sure you include keywords in your browser title.  
The use of repeating keywords makes it easier for Google to 
fi nd your keywords in a search.

White Papers and Tips - the Web site should have information 
of interest to your target audience.  The more useful the 
content, the more often viewers will return for more.  Examples 
are white papers, tips, and helpful articles pertaining to your 
products and services.

In-bound Links - Other sites linking to your Web site increases 
your popularity by drawing visitors to your site and increases 
your search ranking.  Ensure the content of the linked site 
pertains to your customer base.

There is no magical solution to drawing customers to your Web 
site.  The more useful and relevent your Web site is to your 
target audience, the more popular it will be, and the chances of 
ranking higher on Google will get better.  Good luck!
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PASS IT ON!

Don’t forget to share 
this newsletter with your staff so they 
can be informed too!

Also, if you have any topics or suggestions 
for future newsletters, please send an 
e-mail  to Paul.Botelho@Activant.com.  
We’d love to hear from you!

TIP: LINK PROBLEMS

Does your Web site have document links 
that do not work?  Double check your links 
to be sure they are still working properly. 

When initially creating documents to 
be linked, think about meaningful and    
readable links.   

Commonly seen are full lines of text 
that is linkable or the use of ‘click-here’   
statements to navigate the Web visitor. 

If your Web pages says nothing, the viewer 
will leave.  Pertinent content is one of 
the most important elements on any Web 
page. 

TIP:  IT IS NOT A BOOK
A Web site is not a book, with one page 
logically following another.  Many Web site 
visitors jump from one page to another, 
and even from one site to another.  Your 
Web pages need to be defi ned clearly no 
matter what order they are viewed in.


